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Background: about the service

Research Group Sessions

– Research group: Masters/PhD/
Postdocs all studying 
under one professor

– Sessions are designed to 
be short (15 minutes/topic) 



Problem

Original promotional strategy: E-mail to 
departmental listserv… little interest 
generated

Needed a new 
strategy…



Topic Menu: description

Description:

A listing of information literacy offerings, 
generally used to promote in-class sessions

How it works:

Faculty select topics from the menu,
where “cost” is provided in
minutes



Topic Menu: examples

University of Illinois at Urbana-Champaign



Topic Menu: examples

Radford University – McConnell Library



Topic Menu for Research Group Sessions



Future plans

• Research Group Sessions:
– 15 minute time limit/topic was 

restrictive

– Service will be expanded to 
other departments

– Gather feedback

• Topic Menu:
– Posted to department’s website

– Add descriptive captions

– Menu offerings will change on a 
regular basis

– Gather feedback



Questions


