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Library PIN

AYour PIN can give you access to:

4 Your library record, to renew or request
books

4 Databases off-campus
4 Article Delivery Service
4 Interlibrary Loan

4 Self-Checkout
A http://library.concordia.ca/ > go to Login to MyCLUES



http://library.concordia.ca/

Citing Sources

A Why cite?
A When to cite?

-When referring to someoneé

- When you introduce a new concept, an explanation
or a specific fact or statistic

- Not necessary when citing facts, dates and
concepts which are considered common knowledge

A How to cite
- See style or citation guides (APA, MLA, etc.)



http://library.concordia.ca/help/howto/citations.html

Citing Sources

A Plagiarism

nNThe presentation of the wor
whatever form, as oneods own
acknowl edgment o

(Concordia Undergraduate Calendar 2009-2010, p. 65)

For examples see:
-The Li br arlyfdResearait10Ir 1 a |
-Dept . of Political Sci enc
Resources on Avoiding Plagiarism



http://politicalscience.concordia.ca/plagiarism_resource/

Citing Sources-- Tools

A RefWorks

4 This i1s a Web-based tool that allows you to:

Amanage and organize the bibliographic references
you find in library catalogues and databases

Aprepare a bibliography or reference list
automatically

4 Go to the following link for more info, including
tutorials and workshop times:

Ahttp://library.concordia.ca/help/howto/refworks.php



http://library.concordia.ca/help/howto/refworks.php

What I1s available at the Libraries

A Books and audio-visual materials

4 Ex: The age curve : how to profit from the
coming demographic storm

A Article databases
4 EX: Business Source Complete (EBSCO)

A Specialized databases
4 EX: Ipsos News Centre



http://clues.concordia.ca/record=b2526976~S0
http://clues.concordia.ca/record=b2526976~S0

How to find out what the: Libraries have

A Catalogue (CLUES)

4 Books, audio-visual, journal/ magazine/
newspaper subscriptions

A Database Finder

4 For a list of all databases subscribed to by
the libraries

A Research Guides
4 For more specialized lists of sources



http://library.concordia.ca/

Case

A See Case 6.1 (p. 138) in your textbook:
Effective marketing research in Canada

4 |f you were a research consultant called in
to help Dennis Middlemist define his
marketing problem, what type of secondary
market research data would you suggest
that he look for?




Spotlight on 4 resources

1. PMB Print Measurement Bureau

2. Sources of demographic data

3. CANSIM via E-STAT

4. Global Market Information Database

- EUROMONITOR

Statistics Canada ﬂ_ INTERNATIONAL




PMB Print Measurement Bureau

A Specialized database containing survey data
obtained by PMB

A PMB surveys Canadian consumers regarding
their buying behaviour with respect to
Canadian products and services

A PMB every year has around 12,000 individuals
fill out questionnaires

AYou have acc €stegory Repd?tsl
which are static tables with one or two years
worth of data




PMB-- Questionnaire

|| GAMBLING, CIGARETTES, CANDY, CHEWING GUM, CHOCOLATES |
FERSONAILY CHEW FEESONAITLY EAT FERSONALLY EAT
CHOCOLATE/ CHOCOLATE/
CHEWING GUM Most Others CANDY BARS Most Others CANDY BARS Most Oihers
Often Sometimeas Often Sometumas Often Sometimeas
BREANDS: TYPES: EBRANDS (Continued):
BigBRed ... ... ............ o ........O Fegular Single Bars/Packs ... O .....d BatBat .. ... ... . ..., O .4
Bubblicious .. ............. O O King Size . ... ... . . ... .. O .4 Kat Kat Chonboy ... ... .. O O
Bubblicious Bursts . ... ... ... O O Family Bars ... .. ... ... .. O .4 Kit Kat Chunkey Caramel . . . . O O
Chiclets —Assorted ... ... .. O . O Treat Size (Mims) . ... .. .. O .4 Fat Eat Chunboy Max ... ... O O
—FRegular ........ O .4 Multi-Packs/d Bars ......... O .4 Kst Kat Chunloy Peanut Butter [ .4
—Sows ... O O Baggzed Chocolate/Candy .. .. O . 4d EstKatDak ... ... ... .. O O
—Sngarless .. ... .. O . O Smack Boxes .. ... .. ... O .4
Clorets —FRegular ........ O O Stand Up Bags (Wrapped Lindt 3-Piece ... ... .... C O
—Sugarless ....... O .0 Chocolate) ............... O .d Lindt Excellence ........... O . O
Dentyne —Fire ... ... ... .. O O Lindt Swiss Classic ... .. .. O O
—Frost Bites . ... .. O . O BRANDS: M & M's Craspy .. ........ .. O . O
—lee ... O . O 3-Musketeers ... ... ..., O . 4d ME&EM:Mms ... ..., O .4
—Ice Centre-Filled. . O . O Aero ..o O .4 M & M's Peamusts .. ... ... O . Oa
—Tango . ......... O O Aero Caramel ... ... ... .. O .4
Doublemint ... ......._ ... O . Aero Chundey ... ... oL, O .4 M&EMsPlan ... ... ... O .4
Excel ... ................ 0O . O Aero Peppermunt ... ... .. .. O . 4d Macintosh's Toffee . ... ... .. O .4
Excel Extremie. ... ... O . O After Faght ... ... . .... O .4 Malted MEIK ... ........ ..., O . O
Exfra..... ... ... ........ O O BigTweke ... ... ... ... .. O .4 Maltesers . ... ... .. ... .. O O
Freedent .. ... ... ........ I O Bownty ... ... ... .. ... .. O . d Mars ..o I O
Hubba Bubba . ... ... .. .. O .4 Bridge Mistuze .. ... .. .. O .4 MarsDarke ... ... ... ..., O .4
Iee Breakers .. ... ... ... O O Butterfinger ............. .. O .4
Tuicy Fruit Regular ... ... .. O O Mars With Almend ... ... .. O O
Juicy Fruit Pellet .. ... .. ... O .4 Cadbury Almend ... ..., O . 4d Maxd ... O .4
Mentos Gum . ............. O .4 Cadbury Amazon Brittle ... .. O .4 Mawnaloa ... ............ O .4
Skittles Gum . ............. O O Cadbury Bumt Almond ... .. O .4 Millka ..o O O
Trdent ... ... ... ........ O O Cadbury Cerises .. .. ... ... .. O .4 Mirage .. ... ... ... O O
Trident Splash ............. O . O Cadoury Cocommt . . ... ... .. O . d Mr Big ..ol O O
Trident White . ............. O .4 Cadoury Crisps .. ........ .. O .4 Mr BigFudge ............. O .4
Wrigley's Spearmunt .. ... ... O O Cadbury Dagry Malle ... .. O . d Mr. ChewBig ............. O O
Other . ..._............... 0 . Od Cadbury Dairy Milk Bubbly. .. O .4d Nestlé Crunch ... .. .. O .4




What PMB can tell you about
chocolate consumers

Al
C

ow many Canadians are predicted to eat

nocolate weekly

A The age category most likely to consume
chocolate several times a week

A What chocolate bar brands Canadians
prefer

A What media (magazine or TV) chocolate
consumers view



http://library.concordia.ca/research/databases/index.php?action=SeeInfo&RID=752

Make sure t-peael Patabad2o, so as to

A

PMB
PMB 2009 Fall -2 YR DA’

E- 5 Favourites

% Demographics

@ Readership (Generic)
@ Television (Specific)
@ Television (Generic)
% Radio (Generic)

@ Internet (Generic)
- other Media B
@ Quintiles/Media Imp
% Personal Care, Health
@ Cosmetics, Women's P
@ Automotive

H-§ Travel

H-§® Business

@ Finance

@ Real Estate, Home Imp
% Apparel; Shopping, Mis
E- Home Electronics, Pers
% Leisure, Restaurants, 1
@ Candy, Snacks

- Beverages

H-§ Alcohol

% Groceries

@ Household Products, P
E-@ children's Products
E-® Personal Characteristi
-8 Retail

PMB

Change Survey

Current User: PMB Client for BMB

[ Step 1 of 2: Click on @ , then select an item

PMB 2009 2-year Fall Database >

Survey Overview

Fieldwork period: Aprl 2007 2 March 2008 & Apnl 2008 C March 2009
Age range: 12+
Universe size (000): 28,703 (Canadian Population)

Sample size: 24 541

For more information about PMB, please visit our website at: www pmb.ca

Copyright PMB 2009



% vert: Vertical percentage. Provides percentage of your market

represented by a segment. Ex: percent of chocolate consumers with a

P M E particular household income

% horz: Horizontal percentage. Provides percentage of a particular
segment that has been captured. Ex: percent of individuals in particular

household income bracket that consume chocolate

kKmr T
Total
(00o)
Total
All Respondents 28,703
ome:
<5 Z20M 2,733
SZ20M-524.9M 1,130
2Z23M-534.9M 2,397
£33M-549.9M 4. 0035
S30M-574.90M 5,151
|s?5M-555.5M
— r cl l

Chocolate/Candy Bars Personally Ate
In Past 6 Months Yes

(000) | % wert||% horz index

19,943 100.0 69.5 100
1,733 63.0 91
730 3.7 64.5 Ek:
1,767 8.3 &68.0 a8
2,718 13.6 67.9 a8
4 388 22.0 71.3 103
15.8 72.5 104
peT: 26.3 102

PMB Predicts that:

8.7% of chocolate consumers have a household income < $20,000 (% vert)

72.5% of individuals with a household income of $75,000-$99,900 consumer chocolate

(04 harz)




PMB




