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Library Research

Tools:
A Research Guides
A Article Databases

A Specialized databases
PMB

- GMID

" Ipsos News Centre

" CARDonline




Research Guides for Marketing

¢ Concordia University

'Libraries

Login to |

You are here: Concordia University Libraries

Find books, articles...

Research Guides by Arts & Science

Using the Library

. . Arts & Science
About the Libraries

Business

Engineering &

Find PowerPoint for SLE e
presentation as well as lists of Fine Arts
source by type of info you
might be looking for

Ha&d help™

Subject Business
Help & Instruction Engineering & Computer Science
Find Research Guides in Business

Accountancy
Spe

Decision Sciences In

Finance
In

Management

Inf
Marketing
EN



‘“"’ Concordia University

Libraries

Login to MyCLUES Ho

You are here: Concordia University Libraries

Find books, articles...

Research Guides by CLUES Library Catalogue (Books & more)

Su hj ect Course Rocomeoc

Help & Instruction Databases (Articles & more)

Using the Library E-Journals

Interlibrary Loans (COLOMBO
About the Libraries Yy ( )

MetaFind (more info...)

Online Reference (Dictionaries, Encyclopedias,
Government Information, Maps, & more)




Article Databases

A Key Indexes:

I ProQuest Business Databases
AABI/Inform
ACanadian Newsstand (Canadian newspapers)
ACBCA Complete (Canadian publications)

For a focus on Canadian topics you might want to try
ProQuest Combined Canadian

I Business Source Complete x

I Tablebase >>

Agives access to articles with data (ex: market
share, spending on advertising, rankings, etc.)




Business Source Complete
has moreeée
| .

T All Results " Academic Journals " Trade Publications " Magazines T Newspapers
" Books/Monographs " SWOT Analyses " Country Reports & Industry Profiles
 Market Research Product Reviews
Reports
Results: 110 of 170 Page:1 2 3 4 5 Next Sort by: |Date Descending v | 3 Add (-

Narrow Results by

1. Executive Summary. Canada Autos Report, Q1 2010, p5-5, 1p; (AN 47155473) @

¥ Subject: Thesaurus Term T PDF Full Text (zoxe) Ac
AUTOMOBILE industry & trade

2. SWOT Analysis. Canada Autos Report, Q1 2010, p6-8, 3p; (AN 47155474) (@

BUSIMESS forecasting 9 PDE Full Text (s2xg) Ac

ECONOMIC f ti

LS 3. Market Overiew. Canada Autos Report, Q1 2010, p9-11, 3p. 2 graphs: (AN 47155475) F

STATISTICS EPDF Full Text (131KB) ﬂ

INDUSTRIAL statistics 4. Business Environment Ratings Canada Autos Report, Q1 2010, p12-14. 3p, 1 chart; (AN 47155476) (=

TIPDF Full Text (121k8) Ac

MOTOR vehicle industry




Research Strategies

When researching articles try searching for:
A Competitors
Industry; ex: automobile, telecommunications

Product; ex: cell/mobile phones, pork, packaged
food

Brands: ex;: Subaru, IPhone

A Topics,; ex: marketing strategy, market share,
market segments, sales promotion, marketing,
advertising, sales, advertising campaigns, brand,
budget, consumers

I >

p>)



Specialized Databases

A PMB Print Measurement Bureau

I Allows you to find and describe the market
for a product or service in Canada

A Global Market Information Database
I Provides market research reports

A Ipsos News Center
A CARDonline



Specialized Databases:
PMB Print Measurement Bureau

What is PMB?

A A fee-based online resource that provides data on
consumers of Canadian goods & Services

What does this information look like?
A Tabular format
When is this information of use?

A When you are trying to identify or describe the market
for a particular good or service

How current is the information?
A The library has access to data from 2001-current




Questions PMB can answer &
where to access the guide

Who is my target market?

What age group is most interested in my product
or service?

What brands do people tend to buy?
Should | advertise on TV or in a magazine?

A Video on how to access PMB
'r

http://library.concordia.ca/research/subjects/marketing/scree

ncasts/pmb/logain/pmbloggingin.htm

A Guide for using PMB

http://library.concordia.ca/research/subjects/marketing/entre

preneurship/pmb.pdf



http://library.concordia.ca/research/subjects/marketing/screencasts/pmb/loggin/pmbloggingin.htm
http://library.concordia.ca/research/subjects/marketing/screencasts/pmb/loggin/pmbloggingin.htm
http://library.concordia.ca/research/subjects/marketing/entrepreneurship/pmb.pdf
http://library.concordia.ca/research/subjects/marketing/entrepreneurship/pmb.pdf

Things to know about PVIB

A New Interface

Make sure to change to 2YR Database

i
I Does not have keyword search of tables
.

|

Much easier to display tables the way you want

I Easy graphing
.
A Old Interface

Only works with Internet Explorer

" French Canada VS Total Canada
I Sample data appears on tables
I Keyword search


http://library.concordia.ca/research/databases/index.php?action=SeeInfo&RID=752

Make sure t-gpeael Patabad20o, so as to

PMB 2009 Fall -2 YR DA’

E- 5% Favourites

% Demographics

@ Readership (Generic)
@ Television (Specific)
@ Television (Generic)
% Radio (Generic)

@ Internet (Generic)
- other Media B
@ Quintiles/Media Imp
% Personal Care, Health
@ Cosmetics, Women's P
@ Automotive

H-§ Travel

H-§ Business

@ Finance

@ Real Estate, Home Imp
% Apparel; Shopping, Mis
E- Home Electronics, Pers
% Leisure, Restaurants, 1
@ Candy, Snacks

- Beverages

H-§ Alcohol

% Groceries

@ Household Products, P
E-@ children's Products
E-® Personal Characteristi
-8 Retail

PMB

Change Survey

Current User: PMB Client for BMB

[ Step 1 of 2: Click on @ , then select an item

PMB 2009 2-year Fall Database >

Survey Overview

Fieldwork period: Aprl 2007 2 March 2008 & Apnl 2008 C March 2009
Age range: 12+
Universe size (000): 28,703 (Canadian Population)

Sample size: 24 541

For more information about PMB, please visit our website at: www pmb.ca

Copyright PMB 2009



PMEB | Change Survey

Current User: PME Client for PMB

@ Quintiles/Media Imperatives
% Personal Care, Health & Beauty Aids
- Cosmetics, Women's Products - Women
@ Automotive

@ Travel

[ Step 2 of 2: Click on any blue text to generate a report

ODFEHEHEHEHEHBEBEHRBEHE

@ Business
@ Finance
- Real Estate, Home Improvements ] # = Leisure, Restaurants, Tobacco = Leisure Activities: Personally Participate
Apparel; Shopping, Misc. Products ki o
® Apparel; pRing. < # Activities-Frequency
- Home Electronics, Personal Computer
Leisure, Restaurants, Tobacco
& - s et g o 1l Graph itt mlll Graph it! Bl Graphit! 8l Graphit! 8l Graph it! Bl Graph it!
lj Leisure Activities: Personally Participate
] Bak'r;’g;a' t"'ch' Billiards Bird Watching Camping  Collecting Coins  Collecting Stamps
T';"EEt 10,711 3,597 2,806 6,525 1,171 593
21 51152 37.2% 12.5% 5.8% 22.7% 4.1% 21%
'J Months.
21 12
'J Times
Past 2,720 1,893 1,007 3,558 636 348
21 12 9.5% £.6% 3.5% 12.4% Z.4% 1.2%
=1 Maonths
- (L}
I| -3
Times
=1 Past 3,225 1,053 873 2,141 325 148
E-@ Candy, Snacks 12 11.2% 3.7% 2.0% 7.5% 1.1% 0.5%
Months
H-§ Beverages [y
- Alcohol —
E-@ Groceries T 4,766 651 926 825 160 97
Past '
E-@ Household Products, Pets 12 18.8% 2.3% 3.2% 2.9% 0.5% 0.2%
- Children's Products Manths
@ Personal Characteristics L {H)
- Retail Mot 17,992 25,106 25,897 22178 27,532 28,110
Stated £2.7% 57.5% 50.2% TT.3% 25.2% 57 8%




Mew Report Back

kmr

Total

All Respondents

Gender:

Male

Female

Age:

12-17

18-24

25-34

35-44

45-54

35-64

B3+

Education:

No Certificate Or Diploma
Secondary/High School Graduate
Trade Certificate/Diploma

University/ Other Non-University Cert.

Bachelors Degree

Post Graduate+ Degree
Household Status:
Principal Grocery Shopper
Dccupation:
Professionals

Senior Managers/Owners
Other Managers

Technical/Sales/Teaching/Other White

Clerical/Secretarial
Skilled, Unskilled, Primary
Other

[

3.761
4,444

6,785
7,332
2,928
5,962
3,624
2,072

21,525

1,458

855
2,347
2,786
2,083
6,409

T

177
111

294
459
i80
501
407
226

1,538

168

70
219
290
262
286
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62
137

110
134
144
111
106

=1

34

&0
88
835
116
155
151

156
i09
132
144
140

83

Frequency Yogal/Pilates

imes Past 12 Months (L)

oh vert % horz

100.0

220 33.2
444 66.8
B85 12.5
Sa i4.4
149 22.5
iz8 19.3
145 21.8
33.1 J.3
25.1 2.8
122 18.4
131 19.7
a0 9.0
161 24.3
125 19.4
a1 2.2
o12 771
44 5.5
21.4 3.2
a9 10.4
a0 12.1
98 14.8
148 22.3

L1 = [ 5]
o m w

=N =N N AR
L Y B o Y O e R 5

R R R
ol A =

index

100

&7
132

143
131
142
111
119

40

24

78
7
88
117
154
127

103

127
103

S0
125
164
i00

3-9 Times

(000} %

[+]

333

158
335

o1
io1
114 L
iz2a

85
25.8
26.8

58
157
26.9
105
116
o1

292

45
22.5

101

70

59

a8 |-



Select Report Type Select Row Select Base

Demographics Media Imperatives - Total: u All Respondents

I-i 31 Demographics - Leisure Activities: Personally Participate Fithess-|
r T "" 3 Frequency Yoga/Pilates TS

Total 10+ Times Past 12 Months (H)

(00a) (D00) % vert % horz index Sample
Total
All Respondents 28,703 281 100.0 3.1 100 2985
Media Imperatives - Total:
Magazine Imperative &, 704 270 42.0 v 180 434
TV Imperative 6,822 =11 10.9 1.4 46 98
Dual Audience 10,2355 201 34.2 2.9 95 218
Light 4,821 114 12.5 2.4 77 135
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% vert: Vertical percentage. Provides percentage of your market represented by a
segment. Ex: percent of hotel and motel customers who are in a particular age bracket

% horz: Horizontal percentage. Provides percentage of a particular segment that has
been captured. Ex: percent of an age category that have been to a hotel or motel in the

last 12 months

kKmr

Li_}J Demographics - Hotels and Motels: Stayed At In Past

12 Months

Total Yes
(000} (000) | % vert|| % horz
Total
All Respondents 28,703 12,486 100.0 43.5
2,391 1,087 E.?l 42.0
3.147 1,414 11.3 44.5
2. : LI 17.8 .
4,945 2410 19.3 48.7
a,262 2,480 19.5 47.1
13.1 43.1

32,789 1,635

]

[ 1

index

100

==
103
113
112
108
99

PMB Predicts that:

8.7% of hotel & motel customers are between 12-17 (% vert)

44.9% of 18-24 year olds visit hotels and motels in a 12 month period (% horz)




PMB Readership Data

A Not online

A Book on reserve at Webster Library
Circulation desk:

I PMB Readership Volume
HF 5415.33 C2P67

A Provides PMB tables but relating to
magazine and newspaper readership



Global Market Information Database

This database provides:

A Market research reports (from
Euromonitor) for consumer markets

A Consumer lifestyle reports

A Statistics (industry, market, socio-
economic)

A Sources for finding more info
A Company profiles

l Covers over 50 countries @‘

C 3



Concordia University

Home =

clcome
SEARCH INDUSTRIES

Consumer markets
Industrial markets

Service markets

Economic indicators

Energy and envircnment
Finance

Foreign trade
Gowvernment

Health

Househaolds and homes
Industrial output and agriculture
IT and cemmunications
Leisure and lifestyles
Population and people
Transport

SEARCH CONSUMERS

Consumer expenditure
Consumer segmentation
Finance

Health

Households and homes
Income

IT and communications
Leisure and lifestyles
Population and people
Transport

GMID - Global Market Infor

INDUSTRIES ~ COUNTRIES

CONSUMERS ~ COMPANIES  GEOGRAPHIESw
SNS—

Japan Airlines Faces Uncertain Future

Japan &irlines is brinkering on the verge

of collapse as its latest request for a
financial bailout from the newly elected
Japanese government was rejected. The
airline is alzo seeking...

Lm:al Burger Chains Holding Their Own

markets....

While McDonald's position as the world's dominant
burger fast food chain remains unassailable, a
number of innovative local players have staked out
strong, sometimes leading positions in their home

more headlines...

Lol OFF

i EUROMONITOR [l
. { INTERNATIONAL Mare text search options

welcome, Gues

Register for My Pages

Customize pages, receive E-mail alerts, RSS feeds,
save your searches and more

Already registered? Click here to log in

Mote Please Read

You now have full access to search the system.

You have the option to create a profile through the log in box
above. By creating a profile yvou will have the ability to zave
zearches and access all functionalities of the system.

Flease contact the Account Manager listed below if yvou require
additional assistance and/or training in navigating the system.

Your Account Team
= Matthew Carty  +1 (312) 922 1115 x3254

Technical Support

Americas

[l americas.Support@eurcmonitar.com
+1{312) 922 1115 Chicago

Latest Reports

» Flavours in Confectionery in Spain
» Amazon.com Inc in Retailing
= Car Rental - Taiwan

» Flavours in Sweet and Savoury Snacks in Spain


http://library.concordia.ca/

‘Market Research Reports




