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Library Research

Tools:
A Research Guides
A Article Databases

A Specialized databases
PMB

- GMID

" Ipsos News Centre

" CARDonline




Research Guides for Marketing

¢ Concordia University

'Libraries

Login to |

You are here: Concordia University Libraries

Find books, articles...

Research Guides by Arts & Science

Using the Library

. . Arts & Science
About the Libraries

Business

Engineering &

Find PowerPoint for SLE e
presentation as well as lists of Fine Arts
source by type of info you
might be looking for

Ha&d help™

Subject Business
Help & Instruction Engineering & Computer Science
Find Research Guides in Business

Accountancy
Spe

Decision Sciences In

Finance
In

Management

Inf
Marketing
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‘“"’ Concordia University

Libraries

Login to MyCLUES Ho

You are here: Concordia University Libraries

Find books, articles...

Research Guides by CLUES Library Catalogue (Books & more)

Su hj ect Course Rocomeoc

Help & Instruction Databases (Articles & more)

Using the Library E-Journals

Interlibrary Loans (COLOMBO
About the Libraries Yy ( )

MetaFind (more info...)

Online Reference (Dictionaries, Encyclopedias,
Government Information, Maps, & more)




Article Databases

A Key Indexes:

I ProQuest Business Databases
AABI/Inform
ACanadian Newsstand (Canadian newspapers)
ACBCA Complete (Canadian publications)

For a focus on Canadian topics you might want to try
ProQuest Combined Canadian

I Business Source Complete x

I Tablebase >>

Agives access to articles with data (ex: market
share, spending on advertising, rankings, etc.)




Business Source Complete
has moreeée
| .

T All Results " Academic Journals " Trade Publications " Magazines T Newspapers
" Books/Monographs " SWOT Analyses " Country Reports & Industry Profiles
 Market Research Product Reviews
Reports
Results: 110 of 170 Page:1 2 3 4 5 Next Sort by: |Date Descending v | 3 Add (-

Narrow Results by

1. Executive Summary. Canada Autos Report, Q1 2010, p5-5, 1p; (AN 47155473) @

¥ Subject: Thesaurus Term T PDF Full Text (zoxe) Ac
AUTOMOBILE industry & trade

2. SWOT Analysis. Canada Autos Report, Q1 2010, p6-8, 3p; (AN 47155474) (@

BUSIMESS forecasting 9 PDE Full Text (s2xg) Ac

ECONOMIC f ti

LS 3. Market Overiew. Canada Autos Report, Q1 2010, p9-11, 3p. 2 graphs: (AN 47155475) F

STATISTICS EPDF Full Text (131KB) ﬂ

INDUSTRIAL statistics 4. Business Environment Ratings Canada Autos Report, Q1 2010, p12-14. 3p, 1 chart; (AN 47155476) (=

TIPDF Full Text (121k8) Ac

MOTOR vehicle industry




Research Strategies

When researching articles try searching for:
A Competitors
ndustry; ex: automobile, telecommunications

Product; ex: cell/mobile phones, pork,
nackaged food

A Brands; ex: Subaru, iIPhone

A Topics; ex: marketing strategy, market share,
market segments, sales promaotion,
marketing, advertising, sales, advertising
campaigns, brand, budget, consumers,

> >




Specialized Databases

A PMB Print Measurement Bureau

I Allows you to find and describe the market
for a product or service in Canada

A Global Market Information Database
I Provides market research reports

A Ipsos News Center
A CARDonline



Specialized Databases:
PMB Print Measurement Bureau

What is PMB?

A A fee-based online resource that provides data on
consumers of Canadian goods & Services

What does this information look like?
A Tabular format
When is this information of use?

A When you are trying to identify or describe the market
for a particular good or service

How current is the information?
A The library has access to data from 2001-current




Questions PMB can answer &
where to access the guide

Who is my target market?

What age group is most interested in my product
or service?

What brands do people tend to buy?
Should | advertise on TV or in a magazine?

A Video on how to access PMB
'r

http://library.concordia.ca/research/subjects/marketing/scree
ncasts/pmb/logain/pmbloggingin.htm

A Guide for using PMB

http://library.concordia.ca/research/subjects/marketing/entre
preneurship/pmb.pdf



http://library.concordia.ca/research/subjects/marketing/screencasts/pmb/loggin/pmbloggingin.htm
http://library.concordia.ca/research/subjects/marketing/screencasts/pmb/loggin/pmbloggingin.htm
http://library.concordia.ca/research/subjects/marketing/entrepreneurship/pmb.pdf
http://library.concordia.ca/research/subjects/marketing/entrepreneurship/pmb.pdf

Things to know about PVIB

A New Interface

Make sure to change to 2YR Database

i
I Does not have keyword search of tables
.

|

Much easier to display tables the way you want

I Easy graphing
.
A Old Interface
;
:

Only works with Internet Explorer

French Canada VS Total Canada
Sample data appears on tables
Keyword search


http://library.concordia.ca/research/databases/index.php?action=SeeInfo&RID=752

e

% vert: Vertical percentage. Provides percentage of your market
represented by a segment. Ex: percent of pork consumers in a
particular age bracket

% horz: Horizontal percentage. Provides percentage of a particular
segment that has been captured. Ex: percent of an age category that
eat pork

20 Days Pork

(000) (000} |% vert| [#% horz
Total
All Respondents 28,703 17.264 100.0 60.5
Age:
2,991 1,356 7.8 52.4
g5-24 2.147 1. o090 9.2 50.5
25-34 4.524 2,470 14.2 54.6
=5-44 4.987 2,061 17.6 61.4
o3-64 3.761 2,086 14.9 68.7
63+

PMB Predicts that:

7.8% of Canadian who have had pork in a 30 day period are
between 12-17 (% vert)
64.8% of 45-54 year olds eat pork during a months time (% horz)

Total Other Meat Kind(s) Hhld. Used In P'El;t

index

100

a7
24
S0
101
107
114
108



PMB Readership Data

A Not online

A Book on reserve at Webster Library
Circulation desk:

I PMB Readership Volume
HF 5415.33 C2P67

A Provides PMB tables but relating to
magazine and newspaper readership



Global Market Information Database

This database provides:

A Market research reports (from
Euromonitor) for consumer markets

A Consumer lifestyle reports

A Statistics (industry, market, socio-
economic)

A Sources for finding more info
A Company profiles

l Covers over 50 countries @‘

C 3



Concordia University

Home =

clcome
SEARCH INDUSTRIES

Consumer markets
Industrial markets

Service markets

Economic indicators

Energy and envircnment
Finance

Foreign trade
Gowvernment

Health

Househaolds and homes
Industrial output and agriculture
IT and cemmunications
Leisure and lifestyles
Population and people
Transport

SEARCH CONSUMERS

Consumer expenditure
Consumer segmentation
Finance

Health

Households and homes
Income

IT and communications
Leisure and lifestyles
Population and people
Transport

GMID - Global Market Infor

INDUSTRIES ~ COUNTRIES

CONSUMERS ~ COMPANIES  GEOGRAPHIESw
SNS—

Japan Airlines Faces Uncertain Future

Japan &irlines is brinkering on the verge

of collapse as its latest request for a
financial bailout from the newly elected
Japanese government was rejected. The
airline is alzo seeking...

Lm:al Burger Chains Holding Their Own

markets....

While McDonald's position as the world's dominant
burger fast food chain remains unassailable, a
number of innovative local players have staked out
strong, sometimes leading positions in their home

more headlines...

Lol OFF

i EUROMONITOR [l
. { INTERNATIONAL Mare text search options

welcome, Gues

Register for My Pages

Customize pages, receive E-mail alerts, RSS feeds,
save your searches and more

Already registered? Click here to log in

Mote Please Read

You now have full access to search the system.

You have the option to create a profile through the log in box
above. By creating a profile yvou will have the ability to zave
zearches and access all functionalities of the system.

Flease contact the Account Manager listed below if yvou require
additional assistance and/or training in navigating the system.

Your Account Team
= Matthew Carty  +1 (312) 922 1115 x3254

Technical Support

Americas
[l americas.Support@eurcmonitar.com

+1(312) 922 1115 Chicago

Latest Reports
» Flavours in Confectionery in Spain
» Amazon.com Inc in Retailing
= Car Rental - Taiwan

» Flavours in Sweet and Savoury Snacks in Spain


http://library.concordia.ca/

I Market Research Reports

Federal Personal Income Tax: Slicing the Pie
Concordia University LURUMUN ,l',l'www stat-:an qc. u:a,l'pul:u,l'll 621 -mf11-621- m2EIEISI

GMID - Global Market Information Database INTERNATIONAL
SEARCH INDUSTRIES » COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES v

MDFE text search IZIEtIIZII'IE

Home > Welcom
P EH & % B} RELATED INFORMATION
*TARI F (MF CONTFNTS Statistics
HEADLINES Mobile Phones - Canada View Related Statistics
TRENDS e o0 Industry Reports
COMPETITIVE LANDSCAPE I ’ r
PROSPECTS Camecorders - Canada
NEW PRODUCT DEVELOPMENTS HEADLINES Cameras - Canada
SECTOR DATA s In 2008, volume sales of mobile phones in Canada increazed by 4% owver prior year, reaching Computers - Canau:.la
- nearly 11 million units. Consumer Electronics -
HEPUHIS _ . . o Canada
n EiElllliEi zales of mobile phones in Canada increased by 5% in2008, reaching just over C$2 Home Audio and Cinema
Mohile Phones - Canada : Canada
s Compared to other developed countries, the household penetration rate of mobile phones in In-car Consumer Electron
Canada remains modest and this will help drive increased sales over the forecast period. (aftermarket) - Canada
Eortahl
s In 2007, t oria F'_ Consumer
share of 3 . ice - World
Table 7 Mobile Phones Brand Shares 2004-2007 .
a share of Media Flayers -
% retail volume [Company | 2004] 2005| 2006| 2007
- ‘5’;"1”3”‘;;? Motorola Motorola Canada Ltd 30.0 31.9 32.2 31.2| pns and Projector:
r
Samsung Samsung Electronics Canada Inc 15.1 17.1 17.4 19.2
LG LG Electronics Canada Ltd 16,2 17.3 17.5 17.9 ‘-’EWEI"-’D
TRENDS . . i Profiles
Mokia Mokia Canada 21.3 17.2 16.1 12.3 - i LEd
i=i : i H Canada :
= Surprising Blackberry Re=zearch in Motion Ltd 1.0 1.3 2.3 3.5 ]
mabile ph v Factfile
EEFNEEtE tl‘ Dthers Others 16.4 15.2 14.5 15.9 h i|-| Ml:ltil:ll-l Ltlj .
Slow the Total Total 100.0 100.0 100.0 100.0 [
phone buy er Electronics
nevertheld Source: Trade associations, trade press, company research, trade interviews, Euromonitor
International estimates g Electronics Cani
s Landling tdreprere—emrrer e e e bk s T - onsumer Electronic

Moreover, thE rEIatwel',r hlgh prln:E n:nf I'I'II:IIJI|E phone plans offered in Eanada has slnwed the 5h|ft

to mobile phone adoption. Canada



Consumer Lifestyle Reports

Concordia University I;L]I'{()rl.if_}Nllf_]lR
GMID - Global Market Information Database 'NTER“"*T“:'”M M-:-re text search aptions

SEARCH INDUSTRIES  COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES

Home > Welcom
= % & ™  RELATED INFORMATION
*TABLE OF CONTENTS Statistics

in Automotive Fuels, Sales -] Consumer LifESt‘_’flES - Canada View Related Statistics
were Weak for Motor Wehicles

. More Related Items...
EATING HABITS Eatlng Preferences

Spending on Food Canada: Country Factfile

Canada's palate is changing as immigration rates continue to rise. According to the Canadian Food
Trends to 2020 Report commissioned by Agriculture and Agri-food Canada (AAFC), rising
immigration rates are expected to drive sales of pork, fish, game and poultry up 40% by 2020. The
growing popularity of these products is creating new aagricultural markets for Canadian food

J producers. Histarically, immigrants to Canada came predominantly from European countries and the

Eating Preferences
Cooking Habits
DRINKING AND SMOKING
Spending on Alcohelic Drinks
Spending on Soft Drinks and
Hat Drinks
Spending on T------
FASHION

Seans . ACCOrding to the Canadian Food Trends to 2020 Report

Footwear

szens e COMMISSIONed by Agriculture and Agri-food Canada

Footwear

e (AAFC), rising immigration rates are expected to drive

weows  SAlES Of pork fish, game and poultry up 40% by 2020

B T B B L 1 L L e ™ L L T TR S T S Sy P e R S R

Consumer Lifestyles - Canada Statistics Canada, between 1993 and 2003, yvoghurt consumption almaost doubled from 2.3 litres per
person to 4.3 litres per person. Growth in yoghurt sales can be attributed to sewveral things, including
the recognition of yvoghurt's health benefits, reduced fat options, flavour options, convenience
packaging, and the influence of ethnic cuisine.

United States. Howewver, in the last half century, immigrants have come from Asia, Africa, China,
India, Central and South America and the Middle East. The majority of men and women immigrating



~Statistics

GMID: Statistics

& [how 20 e A @

|Fi|ter by Geography ﬂ@ |C-:|r|5umer Expenditure by Type of Household (13) ﬂ@ |Fi|ter bv Category ﬂ@

Category w Geography Type -
T Consumption of diesel/gasoil Canada Countries and Consumers
T Consumption of motoer gasoline Canada Countries and Consumers
I Nuclear waste: spent fuel arising Zanada Countries and Consumers
I Exports (fob) of rubber tyres Zanada Countries and Consumers
I Exports (fob) of passenger cars Zanada Countries and Consumers

I Imports (cif) of rubber tyres
[T Imports (cif) of passenger c
I Possession of passenger caf
I Production of passenger car
" Passenger cars in use

I New registrations of passend
[T Airline passenger traffic

I Scheduled airlines: passeng
" Passenger/RO-RO ships

I Railway passenger traffic

Household Ownership of Durable Goods by Type of Household ¢ % of households

Key: B Related Reports B Related Comment 8 Chart for this Row

ree e o | @aoer | ® 2007 |
Canada
Possession of mobile telephone

I Car traffic volume

I Total Adspend

I Total expenditure on R&D
I Total GOP

[T Total health expenditure

[ Couple with children 75.6 80.6 B1.4

[ i Couple without children 65.0 72.3 74.0

[T ks Single parent family 62.8 70.5 71.9

[T de Single person 45,3 51.8 55.1

[ e Other 74.2 79.1 80.0

[ Total 64.2 70.0 1.4

Category definitions | Calculation variables
Canada Countries and Consumers
Canada Countries and Consumers
Canada Countries and Consumers
Canada Countries and Consumers
Canada Countries and Consumers



GMID: Sources

~Information Sources

& [how 20 resus EA @
Fiter by Tyoe B @ [Sort by T EAQ@

Title + Countrgr Type -
T List of Manufacturers of Further Frozen Processed Poultry Products Zanada Busineszs Directory
[T Members Directory Canada Business Directory
" Highlighter Zanada Electronic Information Service
I HRI Chicken Demand Study Canada Market Report
I Poultry Briefs Zanada Market Report
" canadian Beef and Veal Exports Zanada Statistical Publication
I Statistical Review (Canadian Pork Council) Zanada Statistical Publication
[T Beef Information Centre (BIC) Zanada Trade As=ociation
[T Canada Beef Export Federation (Canada Beef) Canada Trade Association
T cCanadian Meat Council (CMC) (Conseil des Viandes de Canada ) Zanada Trade As=ociation
I canadian Poerk Council (CPC) (Conseil Canadien du Porc ) Canada Trade Association

r Canadian Poultry and Egg Processors Council (CPEPC) (Conseill Canadien des

Transformateurs d'Oeufs et de Volailles ) Canada Trade Association

[T Further Poultry Processors' Association of Canada (FPPAC) Zanada Trade Association
" Beefing Up Exports Zanada Trade Journal

[T canadian Poultry Magazine Zanada Trade Journal

T cpPC update Zanada Trade Journal

I Food Service Meat Manual Canada Trade Journal

I Healthlink Canada Trade Journal

T Nutrition Perspectives Zanada Trade Journal

[T Beef Information Centre (BIC) Canada Web Site




Ipsos News Centre




