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Library Research

Tools:

ÂResearch Guides

ÂArticle Databases

ÂSpecialized databases

ïPMB 

ïGMID

ïIpsos News Centre

ïCARDonline



Find PowerPoint for 

presentation as well as lists of 

source by type of info you 

might be looking for 

Research Guides for Marketing





Article Databases

ÂKey indexes:

ïProQuest Business Databases 
ÅABI/Inform

ÅCanadian Newsstand (Canadian newspapers)

ÅCBCA Complete (Canadian publications)

For a focus on Canadian topics you might want to try 
ProQuest Combined Canadian

ïBusiness Source Complete ×

ïTablebase >> 
Ågives access to articles with data (ex: market 

share, spending on advertising, rankings, etc.)



Business Source Complete 

has moreé



Research Strategies

When researching articles try searching for:

ÂCompetitors

Â Industry; ex: automobile, telecommunications

ÂProduct; ex: cell/mobile phones, pork, 

packaged food

ÂBrands; ex: Subaru, iPhone

ÂTopics; ex: marketing strategy, market share, 

market segments, sales promotion, 

marketing, advertising, sales, advertising 

campaigns, brand, budget, consumers, 



Specialized Databases

ÂPMB Print Measurement Bureau

ïAllows you to find and describe the market 

for a product or service in Canada

ÂGlobal Market Information Database

ïProvides market research reports

ÂIpsos News Center

ÂCARDonline



Specialized Databases:

PMB Print Measurement Bureau

What is PMB?

Â A fee-based online resource that provides data on 
consumers of Canadian goods & Services

What does this information look like?

Â Tabular format

When is this information of use?

Â When you are trying to identify or describe the market 
for a particular good or service

How current is the information?

Â The library has access to data from 2001-current



Questions PMB can answer & 

where to access the guide

ïWho is my target market?

ïWhat age group is most interested in my product 

or service? 

ïWhat brands do people tend to buy? 

ïShould I advertise on TV or in a magazine?

ÂVideo on how to access PMB
ïhttp://library.concordia.ca/research/subjects/marketing/scree

ncasts/pmb/loggin/pmbloggingin.htm

ÂGuide for using PMB
ïhttp://library.concordia.ca/research/subjects/marketing/entre

preneurship/pmb.pdf

http://library.concordia.ca/research/subjects/marketing/screencasts/pmb/loggin/pmbloggingin.htm
http://library.concordia.ca/research/subjects/marketing/screencasts/pmb/loggin/pmbloggingin.htm
http://library.concordia.ca/research/subjects/marketing/entrepreneurship/pmb.pdf
http://library.concordia.ca/research/subjects/marketing/entrepreneurship/pmb.pdf


Things to know about PMB

ÂNew interface

ïMake sure to change to 2YR Database

ïDoes not have keyword search of tables

ïMuch easier to display tables the way you want

ïEasy graphing

ïOnly works with Internet Explorer

ÂOld Interface

ïFrench Canada VS Total Canada

ïSample data appears on tables

ïKeyword search

http://library.concordia.ca/research/databases/index.php?action=SeeInfo&RID=752


PMB Predicts that:

7.8% of Canadian who have had pork in a 30 day period are 

between 12-17 (% vert) 

64.8% of 45-54 year olds eat pork during a months time (% horz)

% vert: Vertical percentage. Provides percentage of your market 

represented by a segment. Ex: percent of pork consumers in a 

particular age bracket

% horz: Horizontal percentage. Provides percentage of a particular 

segment that has been captured. Ex: percent of an age category that 

eat pork



PMB Readership Data

ÂNot online

ÂBook on reserve at Webster Library 

Circulation desk:

ïPMB Readership Volume
HF 5415.33 C2P67

ÂProvides PMB tables but relating to 

magazine and newspaper readership



Global Market Information Database

This database provides:

ÂMarket research reports (from 
Euromonitor) for consumer markets

ÂConsumer lifestyle reports

ÂStatistics (industry, market, socio-
economic)

ÂSources for finding more info

ÂCompany profiles

Covers over 50 countries



GMID

http://library.concordia.ca/


Market Research Reports



Consumer Lifestyle Reports

According to the Canadian Food Trends to 2020 Report 

commissioned by Agriculture and Agri-food Canada 

(AAFC), rising immigration rates are expected to drive 

sales of pork, fish, game and poultry up 40% by 2020



GMID: Statistics



GMID: Sources



Ipsos News Centre


