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Marketplace-Edison Research, 2016
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“It seems to be pretty clear that false 
information outperforms true 
information.”

Soroush Vosoughi, data scientist, MIT







The Washington Post



William Davies. The Guardian, Jan 19, 2017



The Oatmeal, theoatmeal.com/comics/believe
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“Great unwashed masses.”

“If we gave the audience what they wanted, 
they’d ask for crap!”

“Our audience are idiots.”











British Future, 2014





“When the intention is to engage with 
general, non-specialist audiences, there is 
no substitute for going and talking to the 
people with whom these arguments are 
designed to connect.”

British Future. How to Talk About Immigration, 2014







github.com/datadesk/street-racing-analysis





https://www.projectveritas.com/2017/11/27/breaking-undercover-video-exposes-washington-posts-hidden-agenda/
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Thank you.
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