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2016 & 2020

The mandate of the library is to support campus research, including the kind of research that 2016 Key Findings

In terms of the sources and strategies they use, users fall into three camps: those who use Google, primary
sources and free tools; those who include library resources; and those who use a combination of source types.

startups do. However, entrepreneurs are not easily identifiable within a single program on

e Campus entrepreneurship community does not yet see library
as a research partner

e We are in a position to help save time and make research

campus, and many do not take entrepreneurship courses. This makes random sampling difficult.
Top 3 types of information sought:
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e Embed research support on-site at accelerators

e Qutreach at flagship events like Entrepreneurship Week
2016 03 Research Roadblocks e UTL entrepreneurship newsletter and other communications
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What is your primary role at U of T? Do you identify as any of the following?
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04. Attitudes Towards Research

2020 Key Findings

40% e UTL service offerings have developed while becoming more

integrated into the campus entrepreneurship ecosystem
Research support is still needed

o More startups are coming to the library for support
Demand for high-quality, specialized resources is high and
growing

Use three words that describe how you feel about secondary business or market research:
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o Potential for greater partnership and more formalized
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e Collection acquisitions in partnership with accelerators

At what stage is your startup? Top three venture industry sectors
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0: Idea 1: Discovery 2: Validation 3: Efficiency 4: Scale

2016

1.Healthcare (29.4%)
2.Internet (16.5%)
3.Consumer products

and services
(11.8%)

Complexity can be split into time and difficulty
- dominant themes in both years. As a
significant portion (75%) of the participants in
both surveys have little or no business
background, business research can present a
new challenge. The frequency of "complexity"
as a concept identified in coding rose 10%
from 2016 to 2020, while time consuming
dropped slightly (10 to 9%)

Perceived value is a spectrum, with limited
value on one end and high value on the other.
Twice as many people expressed high value as
opposed to Ilimited value. Some of the
expressions of low value were that secondary
business research was too general or vague,
outdated, or couldn't be accessed. Value, the
most frequent concept coded in 2016, dropped
15% in 2020, while limited value dropped 3%.

Engagement is a spectrum dominated by
overwhelm on one end, and interest or
engagement on the other. Some researchers
feel intrigued or excited by secondary
business research, while others feel more lost
than empowered. "Overwhelmed" and
"confused" were both top terms in 2020.

. Word clouds are from 2020.

Student startup in residence program for peer mentorship
Entrepreneurship Research 101 introductory online OER modules
for developing business acumen and research skills

Develop research workshop for social entrepreneurship

More outreach to the BIPOC entrepreneurship community
Continue with on-site, accelerator-embedded research support
Strategic communications and outreach to campus accelerators to
help support their student startups



https://guides.library.utoronto.ca/ERW/
https://www.utsc.utoronto.ca/thebridge/entrepreneurship-open-learning-series

