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     A Salon is a gathering of  people under the roof  of  an inspiring 

host, held partly to amuse one another and partly to refine the taste 

and increase the knowledge of  the participants through conversation. 

These gatherings often consciously followed Horace's definition of  

the aims of  poetry, "either to please or to educate" ("aut delectare aut 

prodesse est") through the exchange of  ideas.  

 

From Wikipedia, the free encyclopedia (http://en.wikipedia.org/wiki/Salon_(gathering)) 

 

What is a Salon? 

http://en.wikipedia.org/wiki/Salon_(gathering)


Originated in the Coles Science Reference Center. 

 

Science Librarians sought to bring the science faculty 
and students into the physical library space. 

 

Expected outcomes where to highlight library 
services and non-electronic resources – i.e. Librarians! 

 

Designed as a forum to share ideas and research. 

History of  the Salons c. 2007 



Re-organization of  Reference Services and library 

space renovations. 
 

Business & Government Documents began to host 

their own Salons. 
 

Social Sciences & Humanities Reference sought to 

plan their own Salons. 
 

A collaboration is born!  
 

History of  the Salons c. 2012 



Renovating Spaces – Rethinking the Salons 



Bringing together the Reference departments to plan and 

present the Salons came about organically through the new 

library spaces and a desire to collaborate with one another. 
 

Rather than present multiple departmental oriented 

Salons each semester, uniting for multi-disciplinary Salons 

would also divide the labor involved in the planning and 

promotion. 
 

Multi-disciplinary Salons reflect the types of  research 

being undertaken at NYU. 

 

 

unCOMMON Salons c.2013 



Multidisciplinary Salons 



Read campus newspapers or other publications to see 

what kinds of  interesting research are being conducted at 

your institution. 
 

Ask your library colleagues about any compelling 

research their faculty or students may have mentioned 

during research consultations. 
 

Invite graduate or undergraduate students as speakers—it 

gives them a chance to build their CVs and is a nice way to 

connect with academic departments. 
 

Identifying Potential Speakers  



 Connecting with faculty and students to identify 

interesting and newly developing areas of  scholarship. 
 

 Connecting the librarians and the library to the 

scholarship being undertaken at the institution. 
 

 Highlighting specialized services and knowledge in the 

library. 
 

 Show the librarians as partners in scholarship creation 

and dissemination. 

Importance of  Liaison Work  



Provide direct evidence of  the library as an academic 

partner, not jus a provider of  material for research.  
 

Provide direct evidence of  the library as a specialized 

service provider (GIS, Special Collections, Data Services). 
 

Provide a forum for scholars with common interests to 

mingle, network, and share knowledge. 
 

Provide a relaxed forum for pre-publication research to 

receive comments. 

Salons as Community Builders 



We hoped for 2-3 salons per semester (spring and fall), 

but two seems to be the most manageable number as far 

as planning and attendance. 
 

However, we do plan to experiment with an early 

summer Salon this year. 
 

The Salons are scheduled for 1.5 hours with the 

presentation taking up 30-45 minutes and the remainder 

for questions and socializing. 

 

Salon Format and Frequency 



 Use inter-library and departmental emails and listservs to announce 

upcoming Salons. 
 

 Leverage social media (Facebook, Twitter) to advertise Salons to 

campus community. 
 

 Place Salon posters throughout the library and in academic 

departments. 
 

 Leverage any institution-wide information systems in print or via 

web/email. 
 

 Establish a mailing list of  past Salon attendees/registrants. 
 

 Contact attendees with “thank you” and survey emails. 

 

Marketing and Outreach for the Salons 



Collaborate with colleagues to divide the work and play 

to one another's strengths – design, promotion.  
 

Check with other library departments (e.g. Special 

Collections) to make sure events do not conflict. 
 

Advertise early and often with posters, email blasts, and 

social media. 
 

Refreshments don’t have to be too costly – offer coffee 

and cookies and they will enjoy! 

 

Salon Planning Tips 



Research Guide as a Landing Point  



Research Guide for Video Hosting 



NYU Specialized Video Hosting 

 Allows for 

repeated viewing. 
 

 We have 

experienced 250+ 

views for the 

Salons currently 

on the service 

(not counting the 

views from the 

LibGuide). 
 

 Can be 

replicated with 

YouTube or 

Vimeo. 

 



Research Guide Usage Statistics 



 Frequency of  library usage 
 

 What aspect of  the Salon is 

important? 
 

 How beneficial are Salons to you? 
 

 Has the Salon changed your 

perception of  the library and it’s 

services? 
 

 Salon attendance 

Assessment 

Survey 



Assessment Survey data 



Assessment Survey data 



Assessment Survey data 



Positive effect of  perception of  the library. 

Important for intellectual growth and curiosity. 

Important for learning something new and pursuing interesting topics. 

Refreshments not as important as we thought. 

Number of  video views both on the research guide and NYU Stream. 

Volume of  registrations and attendance numbers. 

Attracted the interest of  bloggers outside of  the institution. 

Attracted the interest of  the NYU Libraries Development office. 

 

Expected and Unexpected Outcomes 



Media Viewing Area in the  

Research Commons 



Images courtesy of  Arieh Reiss 
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Carolyn Dimitri, “Urban Agriculture: Sowing Seeds, Sowing Money”  

November 21, 2013 
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Kristen Highland, “The Bookstore in Nineteenth-Century New York City”  

April 2, 2014 
   



THANK YOU! 

 Lee Ann Fullington – fullington@nyu.edu 

 Laurie Murphy – laurie.murphy@nyu.edu 

New York University, Elmer Holmes Bobst Library – library.nyu.edu 

 

We hope that you will be planning your 

own Salons in the near future.   

Please feel free to contact us with any 

questions! 


